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Scientific-research area, are of intellectual prgpeproduction, marketing, and con-
sumption are basic elements of a structure of iatie® process.

Each of its components serves a specific functiaié general process: generating inno-
vative ideas, obtaining exclusive rights for a tesd intellectual activity (emergence of non-
material innovative product), producing materiatomative product, its promoting on the mar-
ket, realization of it in the area of productivenmn-productive consumption.

Readiness of a subject of innovative activity thilfthe mentioned functions is defined
by components of competence in innovative actithigt are formed within him: motivation,

knowledge, activity, ability (picture 1).
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Picture 1. Components of competence in innovativieigy

Social-psychologic aspect, called motivation, playdeterminant significance in innova-
tive activity, as it plays a key part in overcomipgychologic inertness and innovative inertness
of a subject of innovative activity.

Motivation of innovative activity, from our poimif view [2, 3] is a totality of intensions
that cause activity of a subject, production, ariety in a certain direction.

As a totality of natural intentions we will study:need that brings a subject into the state
of activity; a motive that explains a reason ofsghg directed behavior, activity, and interest
that can be described by subjective emotions ahdwer settings, values and ideals of society.
We also need to pay attention to artificial, coogsly-supported intentions for innovative activi-
ty that are called stimulus.
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Picture 2. Components of motivation

A need as a state of shortage in something indueego act in order to fulfill this short-
age. All subjects of innovative system can sufieed individuals, social groups, organizations,
enterprises, institutions, society as a whole. écpss of fulfilling needs is a purposeful activity,
therefore, needs can serve as a source of a salgetvity.

A motive is an intention for innovative activitlydt meets a subject’s needs. It is directed
to improve one’s own vital activity through trangfong objects of reality. In this relation activi-
ty that transforms objective reality becomes neargsg-orming a motive for innovative activity
is described by a continuous process of emergemdesalution of antagonisms in developing
technical systems, a process of improving artifiaiarld.

Interest is rather a social quality of a subjeet $hould be studied as an inductive mech-
anism of comprehension and activity that urgestorsearch knowledge in a certain area of real-
ity, transform knowledge into new knowledge andhsfarm the reality in accordance with his
need and goals with it.

Motivation in the aspect of innovative activityashd be studied as a necessary compo-
nent of competence in innovative activity of a parsvho is ready to become an innovator and
use results of his intellectual activity and manégthus improving his vital activity, as an ele-
ment of the system of managing progressive altaratat all levels of society, as a source of in-
tensification of innovative activity of all subjeocdf innovative system.

As a result of evolution of human society, intei@ttetween an individual and material
world goes mainly through technical means. Creatmur stands between needs of a social
subject and their fulfilment. This labour is linkéo discovering a new way to meet an urgent
social need, progressive development of a persdrhanlife conditions that provide for expres-
sion of a subject’s abilities. Creativity is a lewé a subject’'s development that implies reflec-
tion of acts, self-evaluation as a motive and ctiowliof labour activity. Creative labour results
in information, in other words, new knowledge, nielwas, their transformation into forms that
provide for enrichment of spiritual life of society managing a production, create new tools of
labour and consumption objects. Results of credéibeur represent a direct social utility. These

results form national income.



Thus, discovering and comprehension of new need bybject is a reason to carry out
innovative activity. In innovative labour realizati of potential an specific abilities transforms
into objective social need from an individual irtien. Through innovative activity a person ob-
tains an ability to preserve and express its indiality, its further establishment and develop-
ment. A goal, conditions, and abilities to expres=ative activity are predetermined by a domi-
nating form of property in a state.

One of the basic necessary conditions of existefanterprises in market economy is
their competitiveness. It can be provided only tyaducing innovations into productive turno-
ver. Nowadays an enterprise and innovative actifdtyn a single dyad. If an enterprise is not
receptive to innovations, it will stagnate and ap#ie inevitably.

A promotion of scientific-technical informationofm innovative idea to a realized inno-
vation takes place during the process of innovadtéevity. This process should be repeated con-
tinuously, thus fulfilling a need of an enterprise providing its competitiveness.

For this reason an information on quality of a eomed product, its advantages and dis-
advantages, as well as information on need fdraukl be broadcasted to a subject of innovative
activity (from a consumer of innovative productit® producer) (picture 3). Otherwise, innova-

tive activity loses its purpose.
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Picture 3. Scheme of constant information turndnetween a consumer and producer of IP

Innovative process goes normally in case when sfieetechnical information and in-
formation on demand for innovative product moveslly in the corresponding direction, when
each stage of innovative activity corresponds gqpiirpose. Congruence of communications is
achieved with enterprises that are included intanfirastructure of innovative system and re-
search activity of producers (presence of divisithrag are able to carry out conjuncture, market-
ing, patent research within an enterprise.

If there is a natural orientation for scientifechnical progress within a society, this soci-
ety forms an innovative system as a totality ofjscts (novators, innovators, infrastructure) and
objects (innovations) that provides for innovatactivity. Particularly, infrastructure of national
innovative system should be generating, financarg] supporting innovative activity (educa-



tional institutions, scientific-research institutéschnoparks, business incubators, productive en-

terprises, venture funds, small and average busifgs
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Picture 4. Structure of innovative system.

Innovative system is a sub-system of social-econ®ystem of a society. It defines a
demand for innovative product and life ability ohovative process. However, am attention of a
government towards formation of the very innovatsystem is an expression of an emerged
need for innovations.

In terms of market economy social need for inniovet is reflected as a solvent demand
for it that is expressed on the market of intellatiproperty and technological market as indica-
tors of demand for innovative products that essdlels feedback between a consumer, producer-
innovator, novator and demonstrates an immediaiendation of innovations, in case high prof-
it of using results of intellectual activity. Nobly innovations, represented as a produced mate-
rial product, but also non-material forms such asepts for unique technical and creative-
construction solutions and other scientific-techhinformation can serve as an object of pur-
chase.

In modern world, in terms of general globalizafia state is interested in developing in-
novative system. Its competitiveness on the worddket is possible only through supply of sci-
ence intensive products.

Thus, a need for innovations coming from productiiate, society is the atmosphere in
which actively functioning innovative system canséx

A necessary condition of success of a developingvative system is a mutual interest
of all subjects, involved into the innovative presgin creation, producing, and distributing in-
novations. Unlike a need, interest expresses a&stmpttitude to those who have created an ob-

ject of need, possesses it, or has the same neédIfderests represent relations, formed within



a society, that define distribution of means ofilling needs between social subjects. Interests
urge one to change conditions of his vital activatgd, therefore, his subjective activity and so-
cial development as a whole.

In terms of market economy the basis of relatiogisvben economic subjects is formed
of a desire of each of them to realize its ownreges. As a result, motivation narrows to obtain-
ing income. But, an income can be provided onlyutioinnovative activity that is directed to
achieve a goal — commercializing innovations.

A need for a conscious impact over developmentnofovative activity is realized
through stimulation. Different stimulus have anlipito strengthen energetics of motives: en-
couragement or punishment, competition, successsalnorganization culture within an enter-
prise, social significance, attraction of an ingtireg activity, prospects, predictability, material
encouragement (picture 5). More often stimulat®studied as a consequence through processes
of distributing products in relation to productiaetivity and defined through forms of receiving

income via methods of paying for labour.
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Picture 5. Methods of stimulating innovative adivi

Stimulation of activity can be called a motor nhovative process. Stimulating labour in
terms of market economy meets different motivatioh® businessman who receives income
and a hired employee who receives wage. At fiemjest of innovative process, when fundamen-
tal and applied research take place, scientifickexs, engineers, constructors become central
figures. Their talent, abilities, and diligenceidefa birth of innovative idea. Both individual and
legal person can be a generator of innovative idagway, they should be interested. Here mo-
tives are linked to creativity, in other words,argst in self-realization, the process of labour it
self. Besides, they should be positive about thight for a worthy prize. Market mechanisms

create economic premises for it.



The part of a capital’'s owner, entrepreneur, manag to organize innovative process:
legal introduction of innovations into business kitmw, commercialization of innovative prod-
uct, stimulating creative labour.

Motivation and stimulation of innovative activityeanecessary regardless of organization
structures within they flow. Enterprises interesipboyees with high wages, universities interest
students with high grants, small business intdtestmployees with a corporate responsibility
for a results that can make a high income.

Stimulation of innovative activity is a necessaondition of a successful innovative ac-
tivity. There is no innovation without a novation.

Stimulating transfer of a technology (introduciag innovation into production via com-
mercializing a product of scientific-technical adty) is an important component that provides
for a continuity of innovative process. Competitigavironment of market economy cause
stimulus for production modernization, technicarrmament, management innovations, obtain-
ing novations, production and realization of innowmas. Attraction of novelties allows a busi-
nessman to produce a higher quality product andenradome due to an increased mass of sold
product, and also due to a new product that is rdereanded. These factor bring a monopoly
income to an entrepreneur.

So, studying innovative process as a system, wealdghesearch not only technologic
process of creating innovative product from gernegaf novation to arranging its production,
but also social, economic, and psychological factbat form an ability and a character of the
production in specific terms of a specific socié€lerefore, in order to create innovations, pro-
tect them, produce and distribute them, motivatbrinnovative activity is no less important
than well-developed education, science, produdtian can adopt and reproduce an innovation,
and a consumer of an innovative product.

Motivation for innovative activity forms as a resnd) value of intensive forces coming
from subjects of innovative subjects: inner intens, motives (profit, safety, convenience, satis-
faction, etc.), objective needs and interests, @ons interests and external stimulus that come

from other social and economic subjects and enmit as a whole.
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